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The Next Phase in the

Clean Beauty Evolution
Starts Now

“Clean beauty” has become a baseline
expectation for products in the personal care
market. However, a lack of clarity around the
term has brands establishing their own version
of qualifications and claims for their products -
creating ambiguity and confusion for shoppers.
It's no longer enough for brands to say their
products are clean. Consumers want to

know how and why that is true, and they are
demanding transparency as we enter the next
phase in the evolution of clean beauty.

their messaging and outreach to not only clarify their
‘clean’ claims but to stand out from the competition’”
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Beauty companies and brands simply can’t be all things to all people when it
comes to defining ‘clean! There is a notable shift toward people aligning
how and what they consume with their values. The ‘clean’ beauty movement
plays into this shift and the subjectivity of its definition allows consumers to
glean their own interpretation and find products that align with their narrative. Yet
the most successful brands will remain authentic to their mission and
identity by leveraging a compelling and transparent ingredient story.
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Tried and true favorites including vitamins, superfoods, and botanical-enriched
ingredients are leading the way as natural, sustainable alternatives in new
clean beauty products.
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In addition to transparency, consumers are calling for more
sustainable, socially responsible personal care products
and packaging. Products for skin care, hair care, men’s grooming,
and more are being reinvented into cubes, powders, and bars
to reduce the use of water and plastic. They are also being
alternatively packaged in recyclable cardboard and aluminum.

Big players betting on the
clean beauty market
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2023 Clean Beauty Trends

Demand for Increasing Growing Calls Social
Transparency Importance of for Sustainable Responsibility
Safety and Products and Guides Mission-
Efficacy Packaging Driven Beauty

Contact PLZ Personal Care for all your clean beauty product needs.

From formulation to filling to packaging, the world’s best brands rely
on PLZ Personal Care to create and fine-tune their personal care
products. We help our customers deliver innovative, high-quality
personal care and beauty products uniquely formulated to fit their
brand, fulfill customers’ wishes, and fly off the shelves.

plzcorp.com inquiry@plzcorp.com
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